
Country Quota Sold %
UNITED KINGDOM
London 200 214 107%
Edinburgh 55 49 89%
UK total 255 263 103%
CANADA 150 153 102%
NEW ZEALAND
Auckland 55 53 96%
Christchurch 20 15 75%
N.Z. total 75 68 91%
SWEDEN 45 37 82%
UNITED STATES
Chicago 115 105 91%
Atlanta 115 104 90%
Houston 105 94 90%
Washington 100 85 85%
Philadelphia 100 84 84%
Twin Cities 140 116 83%
Seattle 130 107 82%
Miami 110 89 81%
New York 325 251 77%
Los Angeles 225 173 77%
Birmingham 95 71 75%
San Francisco 205 152 74%
Newark 125 92 74%
Price, UT 61 43 70%
Des Moines 105 72 69%
Boston 120 81 68%
Pittsburgh 100 57 57%
Salt Lake City 15 7 47%
U.S. total 2291 1783 78%
AUSTRALIA 60 46 77%
ICELAND 32 18 56%
World Youth Festival 250 116 46%
pathfi nderpress.com 200 135 68%
Int’l totals 3358 2619 78%
Goals/Should be 3350 3045 91%
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