
AMIEU—Australasian Meat Industry Employees’ Union;  
Livs—Food Workers Union; MWU—Meat Workers Union; 
NDU—National Distribution Union; UFCW—United Food 
and Commercial Workers; UMWA—United Mine Workers of 
America; Hlíf—Union of Unskilled Workers in Hafnarfjörður; 
Efl ing—Union of Unskilled Workers in Reykjavík.

Militant PM
Country Goal Sold % Goal Sold
SWEDEN 30 32 107% 5 5
UNITED KINGDOM
London 50 52 104% 12 9
Edinburgh 25 21 84% 2 0
UK total 75 73 97% 14 9
ICELAND 30 28 93% 2 0
AUSTRALIA 55 46 84% 8 4
NEW ZEALAND
Auckland 45 45 100% 1 1
Christchurch 35 22 63% 1 0
N.Z. total 80 67 84% 2 1
CANADA
Montreal 32 32 100% 12 6
Toronto 75 57 76% 18 5
CANADA total 107 89 83% 30 11
UNITED STATES
Newark 90 96 107% 25 20
Houston 80 82 103% 20 12
Detroit 40 38 95% 10 10
Des Moines 65 60 92% 25 27
Tampa 40 36 90% 10 11
Craig, CO 65 57 88% 20 9
New York 180 156 87% 60 44
Seattle 55 48 87% 12 12
Cleveland 40 34 85% 10 5
Price, UT 50 42 84% 20 14
Chicago 100 82 82% 40 34
Atlanta 80 63 79% 20 12
Boston 100 78 78% 40 20
Pittsburgh 65 50 77% 4 2
Birmingham 40 30 75% 8 3
Omaha 55 40 73% 45 17
Los Angeles 150 104 69% 50 47
Washington 115 78 68% 21 16
Twin Cities 105 71 68% 40 29
Philadelphia 95 57 60% 10 0
Miami 100 59 59% 50 11
San Francisco 125 60 48% 35 17
NE Pennsylvania 55 24 44% 15 12
U.S. total 1890 1445 76% 590 384
14-day campaign* - 179 - - 31
Int’l totals 2235 1959 85% 670 445
Goal/Should be 2300 2108 92% 550 457
*14 days of campaigning in New York Aug. 21–Sept. 3 at protests 
and events leading up to and during the Republican convention

IN THE UNIONS

Militant PM
Goal Sold % Goal Sold

AUSTRALIA
AMIEU 8 8 100%
UNITED STATES
UMWA 30 25 83% 12 6
UNITE 50 34 68% 40 22
UFCW 135 78 58% 150 87
Total 215 137 64% 202 115
CANADA
UFCW 6 4 67% 3 2
UNITE 2 1 50% 1 0
Total 8 5 63% 4 2
NEW ZEALAND
MWU 2 1 50%
NDU 2 1 50%
Total 4 2 50%
SWEDEN
Livs 2 1 50% 1 0
ICELAND
Hlíf 2 1 50%
Efl ing 2 1 50%
Total 4 2 50%

Militant/Perspectiva Mundial
Fall Subscription Drive

Aug. 28–Nov. 21:  Week 11 of 12


