Militant/PM subscription

drive to win new readers
April 14-June 10 (week 1)

Militant PM Pamphlet
Country Goal Sod % Goal Sold Goal Sold
United Kingdom b5 5 14% 10 2 0 1
United States
Grand Junction 25 9 3% 5 35 3
Seattle 25 8 3% 8 1 55 7
Chicago b 9 26% yis) 3 B 12
Houston 35 8 2% 15 75 4
Washington 27 6 2% 13 5 60 13
Omaha 15 3 2% 18 2 20 1
Charlotte 12 2 1™ 4 25 2
Detroit 20 3 15% 5 1 40 6
Upper Manhattan 70 10 14% 50 9 125 13
Tucson 8 1 13% 5 6
Brooklyn Vs) 9 1% 40 5 150 17
Atlanta 0 3 1% 15 5 50 1
Cleveland 20 2 1% 6 30 9
Des Moines 0 3 1% 20 4 45 6
Miami 2 2 (&%) 20 3 s 3
Los Angeles 50 4 8% 25 8 80 7
Newark 40 3 S0 25 5 100 2
NY Garment Dist. 70 5 ™ 55 9 150 4
Philadelphia 0 2 ™o 10 1 60 8
San Francisco 50 3 (300 25 2 100 3
Allentown 18 1 % 5 2 20 2
Birmingham 2 1 2% 3 55
Boston 25 % 8 30 2
Fresno 9 % 9 1 20
Pittsburgh 40 0% 5 1 65
Tampa 8 0% 6 15
Twin Cities 35 (0240 25 50 4
U.S. total 849 97 1% 450 67 1611 125
Sweden 12 1 S0 5 2 20
New Zealand
Auckland 10 1 10% 1 20 2
Christchurch 8 (0200 1 10
N.Z. total 18 1 (340 2 0 2
Canada
Vancouver 15 1 ™ 2 1 35 3
Montreal 12 (0240 5 1 40 2
Toronto 20 % 3 40 3
Canada total 47 1 2% 10 2 115 8
Australia 12 % 2 25
Iceland 6 0% 1 35 3
Int! totals 979 105 11% 480 73 1926 139
Goal/Should be 1000 130 1% 500 65 1900 247

IN THE UNIONS

United States
UFCW 65 3 o 80 5 170 8
UMWA 25 % 1 25
UNITE 35 (024 0 8 70
Total 125 6 52%0) 111 13 265 8
Australia
MUA 2 % 1 3 4
Meat workers
Total 2 0 (0220
New Zealand
NDU 2 (0200 2 0
MWU 1 (0240 2 0

Total 3 0 % 4 0



