Where we
stand at

‘Militant’ subscription
campaign as
of October 12

Week &

Week 7

Week 6

Week 5

Subscription campaign
to win new readers:
September 9-November 12

Militant PM Pamphlet
Country Goal Sold % Goal Sold Goal Sold
Sweden 12 7 58% 5 1 15 8
United States
Atlanta 20 18 90% 8 7 20 24
Tucson 5 3 60% 3 3 8 8
Allentown 18 9 50% 3 35 18
Boston 25 12 48% 8 50 37
Miami 30 14 47% 15 1 60 26
N.Y. Garment Dist. 65 29 45% 35 18 150 91
Washington 30 13 43% 10 7 70 53
San Francisco 35 15 43% 20 7 75 30
Chicago 45 19 42% 15 9 50 20
Houston 50 19 38% 20 3 75 32
Upper Manhattan 67 24 36% 25 22 140 65
Charlotte 15 5 33% 5 50 15
Seattle 30 10 33% 10 8 75 45
Newark 55 18 33% 25 14 85 55
Fresno 10 3 30% 6 3 6 3
Fort Collins 20 6 30% 1 20 5
Cleveland 30 9 30% 6 50 26
Twin Cities 55 16 29% 25 18 110 16
Chippewa Falls 15 4 27% 10 7 20 7
Des Moines 35 9 26% 20 5 50 18
Brooklyn 60 13 22% 30 25 120 52
Detroit 20 4 20% 5 1 35 7
St.Louis 25 5 20% 1 45 11
Los Angeles 40 7 18% 20 8 60 21
Birmingham 35 6 17% 2 50 10
Pittsburgh 35 6 17% 2 50 15
Tampa 10 T 10% 5 15
Philadelphia 25 2 8% 5 2 50 17
Other 1
U.S. total 905 300 33% 348 169 1624 727
New Zealand
Auckland 15 5 33% 1 20 8
Christchurch 8 1T 13% 1 10 3
N.Z. total 23 6 26% 2 30 11
Iceland 8 2 25% 1 12 5
Canada
Vancouver 30 11 37% 5 40 12
Montreal 15 3 20% 5 1 30 7
Toronto 25 2 8% 6 35 10
Canada total 70 16 23% 16 105 29
United Kingdom
London 30 10 33% 10 5 60 16
Manchester 18 0% 2 18
UK total 48 10 21% 12 5 78 16
Australia 15 3 20% 3 25 8
Int'l totals 1081 344 34% 387 175 1889 804

Goal/Should be 1000 440 44% 350 154 2000 880

In the unions
United States

UMWA 18 7 39% 18 12
UNITE 30 9 30% 25 2 60 36
UFCW 55 6 11% 70 6 85 13
U.S. total 103 22 21% 95 8 163 61
Canada

UFCW 12 1 8% 2 0 15 2
Australia

MUA 2 0% 3
TCFUA 1

Australia total 3 0 0%

New Zealand
NDU 1 0%




